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BRAND IDENTITY



ACF LOGO

This logo is to be used for all ACF brand materials as well as
any company communications.

Examples: include letterhead, business cards,
advertisements, stamps, documents, digital signage,
commercials, videos, websites and more.

The guidelines for how to use the logo have been
established for consistency and are detailed on the
following pages.

Departments, units, and other partners within the company
should not create a new logo or modify an existing one.

If you have any questions about the company’s logo,
contact the Graphic Design department to answer your
questions or request information about the brand manual.

LOGO

QD ~CF



VISUAL IDENTITY ELEMENTS

This is the main logo of the ACF Technologies brand.

The visual identity is made up of 3 graphic elements:

1. Simulating a two-dimensional sphere, it refers to the
world. It has two orbits that cross in the center, forming an
"X" which represents "Experience".

2. ACF" stands for Advanced Customer Flow.

3. A line that divides the letters "ACF" and the word
"Technologies" completes the company name.

LOGO
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ACKF




SIZE OF THE LOGO

9 RCF

MINIMUM EXCLUSION ZONE AROUND THE LOGO MINIMUM SIZE

@ ~cF

X

2 INCHES
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LOGO VERSIONS



VISUAL IDENTITY ELEMENTS

LOGO

HORIZONTAL VERSION

9 RCF

CENTERED VERSION VERTICAL VERSION

@ ACF @

ACF




LOGO VERSIONS

HORIZONTAL VERSION

BLUE VERSION USE IN GRAY SCALE

% | 7

Q& ACF | TECHNOLOGIES Q‘d ACF~ | TECHNOLOGIES
BLACK VERSION WHITE VERSION

) AC

WHITE AND GREEN VERSION

Q':ﬁ AaAcCeE | TECHNOLOGIES

@ RcF

MINIMUM EXCLUSION ZONE AROUND THE LOGO | |

2 INCHES



LOGO VERSIONS

CENTERED VERSION

9 PcE & "o

WHITE AND GREEN VERSION

7’0 ACF

@Y | TECHNOLOGIES

MINIMUM EXCLUSION ZONE AROUND THE LOGO

@ ACF
| ]
|

2 INCHES



LOGO VERSIONS

VERTICAL VERSION

BLUE VERSION USE IN GRAY SCALE BLACK VERSION
Yt Yt F?E =
RCH RCH
TECHNOLOGIES TECHNOLOGIES TECHNOLOGIES

WHITE VERSION WHITE AND GREEN VERSION

MINIMUM EXCLUSION ZONE AROUND THE LOGO

1 INCHE
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TYPOGRAPHY

PRIMARY TYPOGRAPHY
AVENIR FAMILY

Avenir Book Avenir Light Avenir Heavy Avenir Oblique

ABCDEFGHIJKLM ABCDEFGHIJKLM ABCDEFGHIJKLM ABCDEFGHIJKLM
NOPQRSTUVWXYZ NOPQRSTUVWXYZ NOPQRSTUVWXYZ NOPQRSTUVWXYZ

abcdefghijkim abcdefghijkim abcdefghijklm abcdefghijkim
nopgrstuvwxyz nopgrstuvwxyz nopqrstuvwxyz nopqrstuvwxyz
1234567890 1234567890 1234567890 1234567890 ‘
( Avenir-Book.ttf ) (Avenir Light Regular.ttf ) ( Avenir 85 Heavy.ttf ) ( Avenir LT Std 55 Oblique.ttf )

SECONDARY TYPOGRAPHY
FUTURA FAMILY

Futura Light Futura Medium Futura ltalic Futura Heavy | CUTURA PT MEDIUM |
ABCDEFGHIJKLM ABCDEFGHIJKLM ABCDEFGHIJKLM ABCDEFGHIJKLM

NOPQRSTUVWXYZ NOPQRSTUVYWXYZ NOPQRSTUVWXYZ NOPQRSTUVWXYZ

abcdefghijkim abcdefghijklm abcdefghijklm abcdefghijklm

nopqrstuvwxyz nopqrstuvwxyz nopqrstuvwxyz nopqgrstuvwxyz

1234567890 1234567890 1234567890 1234567890

( Futura Light BT.ttf ) ( Futura Medium.ttf) ( Futura Medium ltalic.ttf) ( Futura Hv BT Heavy.ttf )



TYPOGRAPHY

THIRD TYPOGRAPHY
GOTHAM FAMILY
FOR ACF'S WHITE PAPERS

Gotham light Gotham book Gotham book
ABCDEFGHIJKL ABCDEFGHIJKL ABCDEFGHIJKL
MNOPQRSTUVWXYZ MNOPQRSTUVWXYZ MNOPQRSTUVWXYZ
abcdefghijkl abcdefghijkl abcdefghijkl
MNopgrstuvwxyz Mmnopqgrstuvwxyz mnopqrstuvwxyz

1234567890 1234567890 1234567890
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PRIMARY PALLET

PANTONE PANTONE PANTONE

White 419 C 072 C
RGB: 255 255 255 RGB: 16 17 15 RGB: 16 6 159
HEX/HTML: FFFFFF HEX/HTML: 10110F HEX/HTML: 10069F

CMYK: 0% 0% 0% 0% CMYK: 76% 65% 66% 90% CMYK: 100% 90% 0% 7%



I
SECONDARY PALLET

PANTONE
267 C

RGB: 87 24 155
HEX/HTML: 57189B
CMYK: 819900




SECONDARY PALLET

PANTONE PANTONE

2727 C

RGB: 38 122 225

HEX/HTML: 267AE1 HEX/HTML: 557A92

CMYK:754500

5415 C
RGB: 85 122 146

CMYK: 65 34 16 11

PANTONE
7474 C

RGB: 0 118 126
HEX/HTML: 007681
CMYK: 100 9 0 49

PANTONE PANTONE
3551 C 2196 C

RGB: 0 165 196 RGB: 0 101 174
HEX/HTML: 00A5C4 HEX/HTML: 0065AE
CMYK: 1000 22 0 CMYK: 1004306



WEBSITE PALLET

#072AA4 #O001E8S #181757 #474747 H#H1E1B69 i iais



GRADIENT

PRIMARY -

@ #0069c4 @ #00002d
@ #010298 @ #00005¢

@ #005E87 ©® #52BEDO @ #592F84 @ #744694 ©® #3DBAEC
#D9D900 ® #5D7BBB ©® #33BAD7 @® #2D67AF @ #3F3A8E

©® #F29300 ©® #6DBC8D ©® #1FC9FD #00FFFF @® #FFOA6C
@ #3257A2 @ #3257A2 @ #FC0061 @ #93278F @ #4A3CDB

SECONDARY
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CORRECT USES OF THE COMPANY LOGO



CORRECT USES

SHAPE AND DISTANCE

The logo must be presented as shown, as any incorrect use
will reflect negatively on the company. Always use the

vector version to avoid any loss of legibility or distortion.

The size of the logo should be proportionate to avoid

legibility and brand identity problems, as stated above.

0.41cm 0.41cm 0.41cm

9 RCF

CORRECT SPACING 1:1

12.5CM



CORRECT USES

SHAPE AND DISTANCE

CENTERED AND VERTICAL HORIZONTAL & VERTICAL

9

@ PCF ACE

OOOOOO

CORRECT SPACING 1:1 5.75CM
CORRECT SPACING 1:1 4CM

L
0
C
0



CORRECT USES

LOGOS SYSTEM




CORRECT USES

LOGOS SYSTEM

LOGO - HORIZONTAL LOGO - CENTERED LOGO - VERTICAL
5% @ ACF @
W RCF ACF
USE IN ONE COLOR
9
@HCF|CONSULTING @ AC~ FIEF
CONSULTING
USE IN GRAY SCALE
§@
9 e~ | consuing @ ACF .
CONSULTING
NEGATIVE VERSION
7
@FICF|CONSULT|NG @ ACH~ Flgl:

@HCF|CONSULTING @ =Yy —

&Y | coNsuLTING




CORRECT USES

LOGO - HORIZONTAL

‘ I=ICI=|UN|VER3|TY

USE IN ONE COLOR

@ ACFH | UNIVERSITY

USE IN GRAY SCALE

@ ACFH | UNIVERSITY

NEGATIVE VERSION

@ ACFH | UNIVERSITY

Q’:@ RACF~ | UNIVERSITY

LOGOS SYSTEM

LOGO - CENTERED

ACF

UNIVERSITY

ACF

UNIVERSITY

X7

ACF

UNIVERSITY

X7

ACF

UNIVERSITY

X7

’
O

LOGO - VERTICAL

ACF

UNIVERSITY




LOGO - HORIZONTAL
9 RcF

USE IN ONE COLOR
@ RACFH | LABS

USE IN GRAY SCALE
Qtﬂ RACF | LABS

NEGATIVE VERSION

@FICF|LABS

@FICI:|LA33

ACF LABS

LOGOS SYSTEM

LOGO - CENTERED

LOGO - VERTICAL

9

RACF

9

ACF




ACF ANALYTICS

LOGOS SYSTEM

LOGO - HORIZONTAL
Q9 ~cF
USE IN ONE COLOR
@ RCFH~ | ANALYTICS

USE IN GRAY SCALE

@ RACFH | ANALYTICS

NEGATIVE VERSION

@ ACFH | ANALYTICS

&:ﬂ ACF | ANALYTICS

LOGO - CENTERED

@ ACF

RACFH

ANALYTICS

X7

ACF

ANALYTICS

X7

ACF

ANALYTICS

X7

7’0 ACF

‘ ANALYTICS

LOGO - VERTICAL

9

ACF

9

ACF




ACF CARIBBEAN

LOGOS SYSTEM

LOGO - HORIZONTAL LOGO - CENTERED LOGO - VERTICAL
5%, S@) ACF @
U ARl 9 ACE
USE IN ONE COLOR
7]
@HCF|CARIBBEAN @ anREE'A:N FIEF

USE IN GRAY SCALE

@ RACH | CARIBBEAN @

NEGATIVE VERSION

,
ACE 9
CARIBBEAN ACFH

& 9
@HCF|CAR|BBEAN ‘;0 ACF~ FIEF
”QFIC:F|CAR|BBEAN Vﬂ RACF~
" “ CARIBBEAN



QV:@HCF BRANDBO O K

ICONOGRAPHY



ACF SERVICES

ONLY USE THESE COLORS FOR ACF SERVICES

g;élelTO NE 2P7;§;\ICTON E \FI'VAHII_\FI;I'O NE

Customer Flow Virtual Marketing Planner

Management Check-In One to One

Appointment E . -
Bsgklng @@0 BPM V\/ayf|nd|ng @ Recordlng

Even’g Notification Analytikus Feedback

Booking

Face = Assistant -1\ Digital Reporting and

Recognition &/ Anywhere D@;ga Signage Insights
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ACF ILLUSTRATIONS OF SERVICES

ASSISTANT
ANYWHERE

APPOINTMENT
BOOKING

FACE
RECOGNITION

CUSTOMER
BPM FEEDBACK

LOBBY
MANAGEMENT



ACF ILLUSTRATIONS OF SERVICES

- W
T %j

b

EVENT CUSTOMER FLOW CUSTOMER INTERACTION
BOOKING MANAGEMENT MANAGEMENT
ONLINE ROUTING CHANNEL
FORMS BOT SHIFTING




ACF ILLUSTRATIONS OF SERVICES

DIGITAL
SIGNAGE INTEGRATION

PATIENT
MK ONE TO ONE FLOW MANAGEMENT

WELCOME
KIOSK




ACF ILLUSTRATIONS OF SERVICES

REPORTING ROAMING
AND INSIGHT RETENTION AGENT
- - S YRURBER S

%" - \

p — e \'\’%\Q“

ﬁ — Yourgcket Y N‘m

13 numbper IS (V]

25A | 5| Y,
S A

SPEECH TICKETS
ANALYTICS PRINTED AND DIGITAL

VIRTUAL
CHECK-IN
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PATTERNS



PATTERNS

PRIMARY




PATTERN OVERLAYS

SECONDARY
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IMAGE STYLE



IMAGE STYLE

When choosing or creating an image, certain criteria must be considered to achieve the effect and impression you are looking for.

Composition:
Image composition is the intentional arrangement of
individual subjects or things within a scene to form the final

Image.

Lighting:

Whenever possible, photographs should have natural light
or techniques that simulate natural light. It is also
acceptable to use techniques in editing programs to
enhance the objective of the image.




IMAGE STYLE

Depth of field: Effects and filters:

Photographs with and without depth of field are Photos can include filters and effects as long as the image
acceptable. The sharp focus reinforces a deep interest in is clear, such as added glare, or elements added through
everything and an emphasis on context and detail. Photoshop, such as color or image overlays.

Focusing on a person or thing reinforces the objective of
the image.




IMAGE STYLE

Cutout:
Subjects in photographs can be cropped as needed.
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DESIGN STYLE - WHITE PAPERS



WHITE PAPERS - COVERS

@ Ace cnoocs

Discover New
Opportunities with Online
Appointment Booking

Q-ANYWHERE

Overcome Restrictions with
Capacity Management

Q-Anywhere Helps You Plan Ahead

As restrictions are being lfted, more businesses — including local government and education
facilties — are beginning to open back up. With the daily rise of COVID-19 cases in many

How to better connect with customers

Control your S -
from anywhere: @=Anywhere

Q-Anywhere &

countries, some restrictions are expected to remain in place. This includes the number of
people allowed inside  business at any given time.

Capacity restrictions pose a challenge for businesses such as the DMV, banks, retail stores,
Supermarkats, clinics, public and private schools, and others. With G-Anywhere, these types
of organizations can manage their capacity to increase revenue while lowering the number
of people waiting inside their business. G-Anywhere also:

e SEREREeRHOIaIsEoM acfinfo@acftechnologies.com

Contact Us Today!

Contact Us Today!
& Humanizes digital interactions between your customers and staff
& Personalizes your customers' digital experience

& increases organizational productivity

& Lowers costs per interaction

& Moves customers to a more efficient engagement channel

JUST-IN-TIME ol

APPOINTMENT SCHEDULING

Your guide to maximising patient flow during social distancing

7 0 U L |

!
I

Appointment Scheduling:

Your guide to testir
during sc

=5) acfinfo@acftechnologies.com

Contact Us Today!




WHITE PAPERS - EXAMPLES

o L] (] L]

. ACF ‘ TECHNOLOGIES How to Choose a Queue Management System What type of queue fits your business? Is a Queue Management System Right for You?
IT Infrastructure . several a , ¢

FIFO (Firt In, First Out:

About ACF Technologies Integration . ‘ : How many steps does It take How and when do your
for a customer to receive full customers arrive?
ACF Technologies helps organizations improve customer k LIFO (Last In, Finst Outy service?
experionces using queue management, sprointment Industry ! i L :
ey : » :

scheduling,  wayfinding, and  machine
technologies. By Integrating these technologies  into

User experience
existing business systems, organizations can access

real-time insights into customer Journeys, and use this
information to improve customer experiences and

- voes o A SIRO (Service in Random Orden: " omerarivals at
operationalefficiencies. ACF has over 5,000 global T prg . To discours . : oo o r
1 ! y " . ‘ What is your customer dece <o
installations in healthcare, government, finance, telco, 1 oo population? s
retail, and education organizations. ; » i Y step frther 3 res
: 4 2 ¥ > . x . i

priority:

Budget

Follow us Get CX tips Contact us

Lobby Management Appointment Scheduling Components of an Effective Queue How a Queue Management System
p— . Management System Benefits Your Business
. . . . : ; 4 W spalls
d » trouble for your business:
Today's customers want —and even e sanawne ©9® mrsmon
ooec—ninesosolmen shedu. Basic Queue Management @ — @ T

- Selfservice checkin:

+ Customer routing: .«

Virtual Queuing

- Automated wait time alerts

+ vata ana reports:

- Better allocate resources:

A queue management system is an
investment in your business's bottom line.
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WORD TEMPLATES

Memo Letterhead
We have 3 types of template: i‘:;
Letterhead e
Memo

Technical document

Word templates already have a short introduction for use. . ) T ——

The font used is the Avenir Family.

Users are not allowed to change color, use other colors that
are not those of the ACF palette, font, font size, other table
style, or modify the sizes of the logo in them. In the footer
you will find contact information, which can be changed

depending on which region you are located.



WORD TEMPLATES

For text style: For table style:

| Title of Table
AaBl AaBoCe [AsBoCe |1 Aé 1.1 Ae 110 A 1111 11111 AaBbC
ACF Title List TMormal | ACF Head... ACF Head.. ACFHead.. ACFHead.. ACFHead.. ACFSubti. = [ Impol’tﬂnt text ImpDrtant text
] Styles (]
(- X0 U IS B X kS & AR LI LR G RO S - Te}{t Te}ft
Important text 2 Important text 2
'i# RACF [Docy
Text Text
1 Heading 1
1.1 Heading 2

111 Headinn3

Select the text paragraph and in the "Styles" window you
will find the text styles to use.

You can copy and paste the table style at your convenience.

If you don't need the "Important Text" row, you can delete
If the document requires a pivot table, the text is selected it.

and the “Acf Heading” style is used, depending on the list
level ("1 Acf Heading” is for the title or topic; 1.1 Acf
Heading” is for subtopic; “1.1 .1 Acf Heading "is for main
idea of paragraph, etc)

Users are not allowed to change color, text size, or font.



POWER POINT TEMPLATE

The PowerPoint template contains different slides with
adequate space for the use you deem appropriate.
Users are not allowed to change color, use other colors

other than those of the ACF palette, font, font size, add

shadows to the text or modify the sizes of the logo in them.

Text boxes can be added when necessary, without
changing the font style, not adding shadows, strikethrough

or italics.

If you want to add icons or images of ACF services, they can

be found in the OneDrive folders.

ACF Technologies PPT

.m:.r

Agenda ACF-History ACF-Mission

1-Title-and-Text 2-Title-and-Text  Title-Text-and-lm
age

Subtitle-Text-and-  1_Subtitle-Withou  2-Title-without-he
Image t-Back ader COns

2-Title-Text-and-1  1-Title-Subtitle-lm  2-Title-Subtitle-lm  3-Title-Subtitle-Im
cons age-or-Text age-or- Text age-or-Text

Blank End
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